DISCOVER 2020
BRANDING
TOOLKIT

OV ER V IE W

T H E ‘STOR Y ’
AND I T S E X PR E S SI ON

TH E SU I TE O F LO G O S

The ‘Discover 2020’ visual identity was created to reflect the spirit of
the festival and its brand values, and therefore all future expression
must be driven by this concept.

‘Commemorating the spirit of
adventure in a voyage around
Rochford District’s Heritage’

The visual imagery has been curated by the Tourism Forum, a coalition of partners from commerce, the public sector and the voluntary
sector, who have been working to programme the series of events
which encompass Discover 2020. They aim to inspire community
groups to bring their ideas to fruition, providing support and guidance where necessary. The organising committee behind this forum
has worked to create the brand, value proposition and marketing
strategy for the festival as a launchpad for these groups.

This multi-form festival aims
to encourage the drive for
‘exploration’ and therefore you are
encouraged to be forward-thinking
in your use of this visual imagery,
while also ensuring that the brand
remains strong and effective.

The year 2020 will mark many other significant anniversaries for
heritage assets in the Rochford District, and it is an opportunity to
reflect on their impact on the present day and offer audiences new
perspectives on their history and legacy.
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The year 2020 marks the 200th
anniversary of the launch of
HMS Beagle in 1820; one of the
most famous ships in history.
She circumnavigated the globe
and through her voyages; her
famous passenger Charles Darwin;
and her Captain Robert Fitzroy,
her name is synonymous with
discovery in the fields of science,
meteorology and even space
exploration.
HMS Beagle was finally
decommissioned by the Royal
Navy in 1845 when she was
transferred to the Coastguard and
repurposed as a watch vessel
stationed at Paglesham in the
Rochford District, where her
remains are now believed to be
buried in the estuary mud.

The inaugural event of the
Discover 2020 Festival will focus
on this illustrious ship and be
held at Wallasea Island, amid
stunning coastal views. Therefore,
the central visual image of the
festival is designed to reflect and
mark 200 years since HMS Beagle
launched. It uses a ‘navigation
pin’ to emphasise the concept
of discovering, exploring and
celebrating the rich heritage the
Rochford District has to offer.

Therefore, like the HMS Beagle, the festival as a whole will navigate
the rich heritage of the whole of the Rochford District and explore,
chronicle and celebrate all it has to offer.
In keeping with this, a suite of logos has been created to complement
the over-arching brand, reflecting the key themes of the festival.
These are as follows:
Arts
Coast & Rivers
Food & Drink
Nature & Open Spaces
Guilds, Trades & Farming
Heritage
The ‘navigation pin’ style has been used throughout the visual
imagery. This gives it a modern feel and lends itself for use in
interactive maps, to identify key events which form part of the festival.

The icons can
also be used as
watermarks
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GU I DELI NE S
The brand of the Discover 2020
Festival is important to us, and
each stakeholder is an ambassador
for our brand, so we should all
carefully manage how it is used and
applied. This will enable it to become
a recognisable and consistent
message, and create a legacy
for tourism in the district.

T YP OGR APH Y
The logos can only be used in the context of the Discover 2020
Festival and approval for use must be sought from Rochford District
Council’s Strategic Director or Communications Team. Please
contact communications@rochford.gov.uk

Changing the basic characteristics of the logo can weaken the
message. Therefore, please:
•

DO use both the images with the text provided, and without

•

DON’T add your own message below the logo

•

DON’T alter the proportions/distort the image

•

DON’T deviate from the colour palette provided

•

DON’T alter the typeface

•

DON’T use on a busy background

Acumin is a san-serif typeface.
Acumin emphasizes cleanliness
and readability weights include:
light, regular, Bold and black as
well as matching italics
Acumin

abcdefghijklmnopqrstuvwxyz
123456789
Acumin Bold
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ABCBEFGHIJKLMNOPQRSTUVWXYZ

7

ABCBEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789

Acumin not available?
Use Arial instead for things
like Word, Excel docs and
Powerpoint
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CO LO U R S
Primary colour

PH OTOGR APH Y & V I D E O
Logo suite colour palette
NATURE & OPEN SPACES

ARTS

BLUE
CMYK: 100 / 57 / 5 / 1
RGB:
0 / 92 / 185
Hex:
# 005CB9

Colour is a crucial component of the
brand. Our primary colour is Blue
Pantone 300. The logo suite colour
palette reflects the key themes of the
festival.
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CMYK:
Hex:
RGB:

15 / 100 / 90 /10
# 29235C
41 / 35 / 92

CMYK:
Hex:
RGB:

85 / 10 / 100 /10
# 008D36
0 /141 / 54

COAST & RIVERS

GUILDS, TRADES & FARMING

CMYK:
Hex:
RGB:

CMYK:
Hex:
RGB:

68 / 0 / 19 0
# 37BBD1
55 / 187 / 209

0 / 50 /100 / 0
# F39200
243 / 146 / 0

FOOD & DRINK

HERITAGE

CMYK:
Hex:
RGB:

CMYK:
Hex:
RGB:

50 / 100 / 0 / 0
# 951B81
149 / 27 / 129

15 / 100 / 90 / 10
# BE1622
190 / 22 / 34

The photography should celebrate the significant attributes of the
Rochford District, and help bring the Discover 2020 Festival to life.
They should be accessible and ‘real’, as opposed to more traditional
staged shots.
The use of photography and video is to be encouraged wherever
possible and they should be bold, confident, and dynamic in nature
to reflect the spirit of exploration.
Images should capitalise on the USP of the district, with its miles of
unspoilt, attractive countryside and rich heritage, including many
iconic and historical buildings, villages and quaint market towns.
One of the key opportunities will be the RSPB Wallasea Island Wild
Coast Project, as a landmark conservation and engineering scheme
– the largest of its type in Europe. This is a ‘photographer’s dream’ as
it lends itself to shots of dramatic landscapes, a broad spectrum of
wildlife in action, and a promise of tranquillity.

Their vision, which should be
considered in any imagery, is:

“An oasis of big skies
and panoramic views on
the Essex Coast, where
people come to explore
an island rich in wildlife
and steeped in history.
Our warm welcome,
tailored experience, and
unique stories create a
lasting connection to
the reserve in all who
visit. This affinity inspires
support, ensuring
Wallasea Island and its
diverse heritage, is here
for future generations.”
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